36ipHUK HayKoBUX fpaub
AKTYAJIbHI MPOBJIEMU ®I710J10r11 TA NEPEK/TAO3HABCTBA ISSN 2415-7929

https://doi.org/10.31891/2415-7929-2025-34-10
YIK 811.111

JAYBPOBA Cgitnana

Vuisepcurer I'puropist CkoBopoau B Ilepesicnasi
https://orcid.org/0000-0002-1364-5022
dubrovasvitlana@gmail.com

PRODUCT PLACEMENT ¥ TEKCTI CYYACHOI'O AMEPUKAHCBKOI'O POMAHY

CTarTio rnpycBSIYEHO pPo3r/ighy TexXHosIorli product placement y KOHTEKCTi ii BUKOPUCTaHHS Y TEKCTi Cy4acHoro
aMEPUKAHCHKOro POMaHy. BCTaHOB/IEHO, LU0 LiE OANH I3 eQEKTUBHNX CIIOCOBIB POCYBaHHS NPOAYKTY/OC/YI1 CEPES YNTAYIB, 3a A/
36I/IbLLIEHHS ITONUTY Ta POPMYBEHHS IX O3NTUBHOIO CTABJ/IEHHS A0 KOHKPETHOIo 6peHay. CEpel OCHOBHUX TUIIB PO3MILLEHHS product
placemen y TekcTax XyAOXHbOI IITEPATYPU. PO3MILLEHHS TPOAYKTY, KOPIIOPATUBHE PO3MILLEHHS, DPOIMILYEHHS HOBUHKY, 3ara/ibHe
PO3MILUYEHHS; DO3MILEHHS TOIMOHIMIB; PO3MILYEHHS A€ HEATPA/IbHE PO3MILLEHHS, TBODYE PO3MILYEHHS], PO3MILYEHHS 06pa3zy
1POAYKTY. BU3Ha4YeHa TEXHOJIONS BUKOPUCTOBYETLCS SK AJIS MPEACTAB/IEHHS HOBOMO TaK i A/151 MOy spm3allii npoayKTy/nociym 3
103UTUBHOK 6araTopidHO PEryTaLller.

Kroyosi croBa: product placement, cy4acHmi amMepuKkaHcsKuii pOMar, THIM PO3MILLEHHS], MPOAYKT, NocIyra, 6peHs.
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PRODUCT PLACEMENT IN THE CONTEMPORARY AMERICAN NOVEL TEXT

The paper is devoted to the analysis of product placement technology in the context of its use in the text of contemporary
American novel. It is established that this is one of the most effective ways to promote the product or service among readers, to
Increase demands and form their positive attitude towards the particular brand. Product placement as the incorporation of the brand
image into the virtual space of the mass culture work, integrates the brand into the natural editorial context not only avoids identifying
it as advertising, but also adds favourable associations. Product placement is the native, unobtrusive informing of the consumer about
the object of promotion in the storyline of fiction. The main advantage of product placement over other marketing means is that this
technology acts on the person through artistic images. This technology is used both to present the new product and to promote the
product or service with the positive long-term reputation.

The main types of product placement in fiction texts include: product placement — advertising of the certain brand product;
corporate placement — supporting and promoting of the particular company image, its product or service; novelly placement —
placement of the newly launched product or service; general placement — placement of the product or service of the same type from
different manufacturing companies; toponym placement — mentioning of the certain area, region, settlement, or terrain object; idea
placement — practical demonstration of the product or service essence; neutral placement — inactive presence of the product or service
in the text; creative placement — the product or service is creatively integrated into the plot and becomes its integral part; product
image placement — the plot is entirely devoted to the product, service or idea.

Keywords: product placement, modern American novel, types of placement, product, service, brand.
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MOCTAHOBKA IMNPOBJEMMU Y 3ATAJIBHOMY BUIJISIAIL
TA 1i 3B’S130KI3 BA’KJINBUMHU HAYKOBUMMU YN TPAKTUYHUMM 3ABJIAHHAMUA
B yMoBax cboroJieHHs pekjiaMa IpOHUKIIA B yci chepu CycniibHOTO KUTTS. EQeKTHBHICTB IPSIMOT pexiamMmu
3HWKYEThCA Yepe3 11 HaJMIpHICTh, Y TOM Yac sIKk NpUXOBaHa HaOyBae e OUIBIIOI MOMYJSIPHOCTI, OCKIJIBKH 3aBJSIKH
CBOEMY HEHaB’SI3IMBOMY XapakTepy 3/1aTHa OiIbll e()eKTUBHO BILIMBATH Ha NOTEHILIHNUX CIIOKHBAYIB.

AHAJII3 TOCJIJI)KEHD I ITYBJIKAILIA
3HayHa KiJIBbKICTh Npalb NIPUCBsYCHA BUCBITIICHHIO 0COOIMBOCTEH pearizauii TexHoorii product placement
(PP), six iHCTpYMEHTY pekJIaMHMX KOMYHiKaliii came B ayaioBizyanbHiH cgepi. Cepen HaykosuiB: M. Bepecks,
C. Jluxonat, b.HOmak (Product Placement sk cy4acumii mapkerunroeuii iHctpyment) [1]; }O. TonoBuyk,
C. Yopuokons (Ilcuxonoriyni acnektu BBy product placement Ha cmoxwusauis) [2]; H. Hocans, O. Knagosa
(ITponmakr-mmeiicMeHT Ak cydacHHM mnpuitom Mmapketunry) [3]; H. ITomoa (MapkeTuHroBi KomyHikarii) [4];
H. Cxpuryn (Product placement sik iHCTpyMeHT MapKeTHHTOBHUX KOMYHiKarii) [5].

®OPMYJIIOBAHHS IIIJIEM CTATTI
Hocmimkennss texuomorii product placement y koHTekcTi ii BHKOpHCTaHHS y TEKCTaX CydYacHOI
aMEpHUKaHCHKOT JIITepaTypH € HEJOCTATHHO PO3KPUTHUM, IO i CTAJI0O OCHOBHOIO PO3BiJIKH.

BUKJIAJLl OCHOBHOI'O MATEPIAJTY
V 3aranpHOBinOMOMY 3HaueHHi product placement — e po3milieHHs IEBHOTO TOBapy, TOProBoi Mapku abo
MOCJIyTH B KiHO, Telle- 1 pajionepenayax, B ra3eTax i )KypHajlax, B IHTEpHETi, KOMII'IOTEpHHX irpax, MyJIbT(iIbMax,
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JitepaTypi, moesii, B MICHAX 1 My3UYHHX KIiNlaxX, B KOMIKCaX ... — B YCIX «IIPOAYKTax», sIKI MalOTh CIOXKET 1 sIKi
ajipecoBaHi crioxkuBauy [4, c. 212].

PP sik iHkopnopauist iMizky OpeHay abo caMoro OpeHI-NPOAYKTY y BIPTYaJIbHHH MPOCTIp TBOPY MacoBoOl
KyJnbTypH. [HTETpanist OpeHay B NPUPOAHUH pelaKUiiiHUiI KOHTEKCT JO3BOJISIE HE TUIBKH YHUKHYTH imeHTH(IKaIil
Horo sk pekjamu, a i JojaTH CIpUATIMBHUX acowiamii. JlocniBHo Tepmin product placement mepeknaga€eTsest sik
«PO3MIIICHHS MPOAYKIIii», 0 9aCTKOBO BioOpaxae CyTh BOTO 3aco0y pocyBaHHA. PP — I1e HaTHBHE, HEHAB’ SI3/IHBE
iH(pOpPMYBaHHS CIIOKHMBaYa PO 00’ €KT MPOCYBaHHS B CIOXKETHIH JiHIT OyIb-sIKO1 icTOpIi UM XyI0KHBOTO TBOpY. HuHI
PP — e uu He imeanbHa TEXHOJOTIS MPOCYBaHHS MPOAYKTY YK OpEeHIY Ha PUHKY, OCKITBKH, HA BIIMiHY BiXl mpsMoi
pexiaMu, BiH HE BiIBOJIKAa€ yBary dYWTada, a JOCHTH OPTaHIYHO BIUTITAETHCS B CIOKETHY KaHBY XYIOXXHBOTO
TBOPY [5].

Product placement — e akTyanbHHMIT METOI MPOCYBAHHS TOBAPiB Ta TOCIYT, SIKHH JO3BOJISIE 3GiTBIIUTH
MOTEHUIHY ayauTOpilo MPOAYKTY 3a PaxyHOK IpaBHJIBHOI iHTErpauii Ta OTpHMaHHS JIOSJIBHOI I'PYIU KII€HTIB.
CyrtHicts PP 103B0JIsI€ iHTErpyBaTH pekiiaMHi KaMIaHii B pi3Hi BUIY TBOPYOCTI aBTOPIB Ta MiJCUIIOBATH PEKIaMy 3a
paxyHOK kaHpy/ceHcy/Tematuku [3, c.293]. TomoBHow mepeBaroro product placement nepex iHmUMEK
MapKETHHTOBHMH 3aC00aMH € Te, IIO0 1 TEXHOJIOTIS /i€ Ha JIIOAMHY 4Yepe3 XyI0XkKHi 00pa3H, 110 3HAYHO IOJIETIIYE
mpolec MPOHUKHEHHS Y CBimomicTs mrozeit [2, ¢. 343].

Cepen 0CHOBHHX THIIB po3MmimeHHs PP y TekcTax XymoKHbOI JIiTepaTypu:

1) po3MilieHHs IPOAYKTY — peKJIaMa TOBapy MEBHOT TOProBOT MapKH;

2) KOpIIOpaTUBHE PO3MILICHHS — MiATPUMKA, IPOCYBaHHS IMi/DKY MEBHOT KOMIAHil, 1 TOBapy Y¥ MOCIYTH;

3) po3MilIeHHS HOBUHKH — PO3MILLIEHHS TOBApPy Y MOCIYTH, IO IIOWHO 3’ SIBUBCS;

4) 3aranbHe PO3MIIICHHS — PO3MIILEHHS TOBapy YH MOCIYT'H OJHOIO THITY Bijl pI3HHX KOMIaHii BUPOOHHUKIB;

5) po3MillieHHsI TOMOHIMIB — 3rajiKa MeBHOI MICIIEBOCTI, PETi0HY, HACEIECHOTO MYHKTY, 00’ €KTY penbedy;

6) po3mileHHs i7ei — MpakTHYHA JEMOHCTPAIlis CYTi TOBApy UM MOCITYTH;

7) HeWTpasbHEe PO3MIIIICHHS — HCAaKTHBHA TPUCYTHICTH TOBAPY YH MOCIYTH Y TEKCTi XyI0XKHBOTO TBOPY;

8) TBopue PO3MIIIEHHsT — TOBAp YW IOCIyra TBOPYO IHTEIPYETHCS B CIOXKET i CTA€ MOTO HEBiM €MHOIO
YaCTHHOIO;

9) poamireHHs 06pa3y MPOLYKTY — CIOJKET XYJI0KHBOTO TBOPY TOBHICTIO MIPUCBSYCHUI TOBAPY, MOCTY3i UK
ized.

Cneundika mepexntany PP momsrae ToMmy, Imo Ha3Ba KOMIIaHii, TOBapy YH IOCIyTH HE MOTpeOye
€KBIBJICHTHOTO MEPEKIaTy.

Bimomuit amepukaHCBbKHiT MUChbMEHHUK cydacHOCTI CtiBeH KiHT y cBOIX JOpPOOKax HEpigKO BIAETHCS IO
PP [5]:

- posmiwenus npoOyKmy:

1) 1t’s something called Ka'Chava. According to the label, the powder inside makes «a nutrient-dense drink
that fuels your adventures». (Ka’Chava — kokTeiinpb i3 OpraHidHHX MPOMYKTIB, MOXHBHUX PEUYOBUH 1 POCIHHHHX
OLUIKIB, siKUil BUpOOIsieThest 3 2014 poky).

2) Oh, and thimble glasses of Mogen David wine to toast with.(Mogen David — kmacuuHe ameprKaHChKe
BHHO, sIK€ BUPOOIIsieThCS 3 1933 poky).

3) It’s the salty taste underlying the clarity of the Mondavi 2012. (Mondavi — amepukaHCbKe BHHO, sSIKE
BUpOOISIETHCS 3 1966 poKy).

4) And sixpacks of Iron City beer in lieu of champagne. (Iron City beer — amepukaHcbke MUBO, SIKE
BHpOOIsiEThCA 3 1861 poKy).

5) He’ll smoke half of it, eat the Kit Kat bar also stashed in his fanny pack, then putt-putt his way back to his
apartment. (Kit Kat — cepis mokosaaaux 6aToHYHKiIB, BUpoOIeHHX KoMitaHieo Nestlé 3a mexxamu CIIA i kommnaHieo
Hershey BcepennHi kpainu, 3amymesa y 1935 pori).

6) She’s holding a silver tray with tea things on it and a plate of cookies. Oreos, in fact. (Oreos — neuuso,
ake y CIIIA BupoOmsieThCsl KOHAUTEPCHKOIO KoMitaHiero Nabisco 3 1912 poky).

7) ... in favor of a single rubbery pancake, a cardboard bowl of Alpha-Bits, and a cup of bad coffee. (Alpha-
Bits — macTiBii st CHIJAHKY, sIKi BUPOOIOTHCS KommaHiero Post Consumer Brands 3 1957 poky).

- KOpNOpamuHe pO3MIiLeHH .

1) There’s a bucket beside it, a plastic floorbucket that could have come from Walmart or Dollar Tree.
(Walmart — amepukaHcbKa KOMIIaHis, SKa YIPaBJsi€ HAHOUIBLIOW y CBITI MEPEXEI0 ONTOBOT Ta PO3ApiOHOI TOPriBIi,
3acHoBaHa y 1962 poui. Dollar Tree — ameprkancbka Mepexa MarasuHiB (iKCOBaHOI WiHH, L0 MPOJAE TOBapH 3a
uiHoto 1 nomiap, 3acHoBana y 1986 pori).

2) On it is a pound and a half of liver, uncooked and swimming in its own juices. Price at Kroger:
$3.22. (Kroge — amepukaHchka Mepexa CylepMapKeTiB, 3acHoBana B 1883 pouii).

3) Surely not real gold, just an impulse buy at T.J. Maxx or Icing Fashion, but Holly feels a hot burst of
excitement. (T.J. Maxx — amepuKaHChKa Mepeka YHiBEpCaJbHHX MarasdHiB, OJHA i3 HAWOIMBIIMX PO3APiOHMX
pureiinepiB y CIIA, 3acHoBana y 1976 porii).

4) «Would you like a coffee? There’s a Starbucks down the streety. (Starbucks — amepukascbka KoMIaHis 3
MPOoJIaXKy KaBH Ta OJJHOMMEHHA Meperka KaB’ apeHb, 3acHoBaHa y 1971 pori).
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5) She has favorites at all the fast food franchises. At Burger King it’s always a Big Fish, a Hershey’s Pie,
and a Coke. (Burger King — ameprkaHcbka KOMOaHisl, BIACHHUK TJI00aIbHOI MEPEXi 3aKJIaiB IIBHIKOTO Xap4yBaHHS
Burger King, mio crierianizyerbes Ha raMOyprepax, 3acHoBaHa y 1954 pori).

6) A pair of shoes, two pairs of jeans from Amazon, groceries, some meals she ordered in from DoorDash,
pizza from Domino’s... (Amazon — aMmepUKaHCbKa KOMIaHis, HAHOLIbIIA Y CBITI HA PUHKAX IATHOPM EIEeKTPOHHOT
KOMepIIil Ta myOIigHO-XMapHUX OOYMCIIEHb 32 BUPYYKOIO Ta pUHKOBOIO KalliTali3ali€ro, 3acHOBaHa y 1994 pori.
DoorDash — amepukaHCcbka KOMIIaHisl, 10 3aiMAaETHCST OHJIAH-3aMOBJICHHAM Ta JI0CTaBKOK TKi, 3acHoBaHa y 2012
potti. Domino’s — amepukaHchka KOMITaHisI, 10 TIPAITioe y chepi TpoMasichbKOTo XapUuyBaHHsl, 3acHoBaHa y 1960 porri).

7) Plus who’s to say that Bonnie Dahl left on a bus or Amtrak? (Amtrak — amepukaHchKa 3aTi3HUYHA
KOMIIaHis, 0 3aiMa€eThCS MacaXUPCHKIMHU NIepeBe3eHHsIMH, 3acHOBaHa y 1971 pori).

- 3a2anbHe PO3MIujeHHsA.!

1) «How do you like it, Penny? Or | have tea, and there might be a Poland Water unless Pete or Barbara ...»
(Poland Water — 6penn 6yTuiiboBaHoi BoaH, kUit BUpoOIseThest 3 1879 poky); ... got Dasani, but Emily insisted on
switching to Artesia, because Dasani is owned by Coca-Cola, and they are (according to her) sucking the upstate
water table dry. (Dasani — 6pena 6yTunboBaHoi Boau, cTBopenuii kommaniero Coca-Cola, 3amymenuit y 1999 porii);
Bonnie Rae goes to the back cooler and gets a bottle of soda, looks like a Coke or Pepsi. (Coke — ra3oBanwui,
0e3aIKOTONIbHUIMA, MPOXOJIOKYBABHUI HaIii, SIKMA BUPOOISEThCS aMepHKaHChKO kommaniero The Coca-Cola
Company 3 1886 poky. Pepsi — rasoBanuii, 6e3anKoronpHuil HaMii, IKU BUpoOIsteThest kommnaniero PepsiCo Inc. 3
1893 poxky).

2) She starts back down the aisle, then pauses at the rack of snack cakes — Twinkies, Ho Hos, Yodels, Little
Debbies. (Twinkies, Ho Hos, Yodels, Little Debbies — knacuuni ameprkaHchki TicTeuka i OICKBITH 3 Pi3HOMaHITHUMUA
HaYMHKaMH Ta T1a3yp 10).

3) Zoom is sort of like that. In 2019 it was just another app, struggling for breathing room with competitors
like FaceTime and GoToMeeting. (Zoom, FaceTime, GoToMeeting — nporpamu i opraHizaiiii CHiJKyBaHHS 3a
JIOTIOMOT'010 ayJTi0- Ta BiZIC03B’A3KY).

4) | can take Master or Visa or your personal check. No Amex, they’re ... «They’re difficult to deal with. Are
you willing to proceed on that basis?» (Master, Visa, Amex — Mi>XHApOJIHI IUIATIXXHI CUCTEMH, SIKi JT03BOJISAIOTH
nepeKasyBaTy KOIITH MK PI3HUMH KpaiHaMH CBITY).

5) ... he can’t remember ever seeing this van on the street before, although he’s seen Emily sitting ramrod
straight behind the wheel of a trim little Subaru with an Obama sticker on the back bum ... (Subaru — mapxka
aBTOMOOIJIS, SIKMl BUPOOJISIETHCS AMOHCHKOIO KommaHieto Subaru Corporation i3 1953 poky); There’s no mistaking
her Volvo. (Volvo — aBromo6inbHa Mapka 3acHoBana y 1927 pori, Hapasi npojaykiiito BupobJsie kommanis Zhejiang
Geely Holding Group);

Holly parks her Prius next to it, which isn’t a problem. (Toyota Prius — nepruuii y cBiTi MacoBuii riOpuaHuit
JIETKOBHUI aBTOMOOLIb, IKHIi BUPOOIIAETHCS SMOHCHKOIO Kopropariero Toyota 3 1997 poky); Lakeisha got into her
Smart car and drove away. (Smart — mapka aBTOMOOLUIS MaoOro Kjacy, IO BUIYCKAe€ThCs KOMIaHicro Smart, sika
HAJICKUTh CribHOMY mianpueMcTBy Mercedes-Benz Group 1 Zhejiang Geely Holding Group, 3acHoBana y 1994
pori); She’s still sitting there when Jerome’s used black Mustang pulls in next to her Prius. (Mustang — mapka
aMEPHUKaHCHKOTO JIETKOBOTO aBTOMOOINS, sIKMH BHUITyCKaeThesi Kommaniero Ford Motor Company 3 1964 poky);
There’s a Chevrolet occupying the cracked driveway (Chevrolet — mapka amMepHKaHCBKOrO aBTOMOOLTS, SKUN
BUITycKaeThcst kommaniero General Motors 3 1911 poky).

6) «I wanted to ask if she’d like to come over on Friday or Saturday night and watch something on Netflix or
Hulu,» .... (Netflix — amepukanchka po3BaxkajabHa KOMIIaHisl, CTPUMIHTOBHIA cepBic (ijbMIB i cepiaiiB, 3aCHOBaHA Yy
1997 poui); (Hulu — crpuminroBuii cepsic 3a nepemniaroro, skuit Hanexuts The Walt Disney Company, 3acHOBaHui
y 2007 pori).

7) Holly uses Facebook, Instagram, and Twitter routinely in her work. (Facebook, Instagram — mapasi
HalOLTBII COMiaNBHI Mepexi y CBiTi, SKUMH BoJOIi€ amepukaHcbka kommaist Meta Platforms); (Twitter —
aMepuKaHChKa coliaabHa Mepexa, 3 2023 poky nepeiiMeHoBaHa Ha «X», sikoto Bosozie X Corp.)

8) «Cool deck», Jerome says to the leader. «Baker? Tony Hawk?»; Leader Boy grins. «Do | look like money,
honey? Just a Metroller, but it does me».; Peter «Stinky» Steinman rides his Alameda deck down the empty sidewalk
at quarter to seven, giving it an occasional lazy push to keep it rolling. (Baker, Tony Hawk, Metroller, Alameda —
MapKH HaHMoImyJIsIpHIIINX aMepUKaHChKUX CKeHTOOpaiB, ckeiitoopaunr BuHKK y Kaidopsii B 1950 pomi).

- PO3MIW/eHHA MONOHIMIB:

1) They took a trip to Oz shortly after their double retirement, rented a camper and crossed the continent from
Sydney to Perth. That was a trip to remember. (Haii6inburi micta ABctpanii: Sydney — cromuus mrary Hoswuit
[iBnennuit Yenoc, 3acHoBana y 1788 poui; Perth — cronuus wraty 3axigHa ABctpanisi, 3acHoBana y 1829 poi).

2) There will be no more trips to Australia, probably not even to New York for their once-every-two-years
Broadway binge, but life is still worth living, especially when every step isn’t an exercise in agony. (New York —
Haibisime micto y CIIA, 3acHoBane y 1624 poi; Broadway — naiimosia Bysmiist New York, i BBakaeThest «cepiiem
aMepUKaHChKOT KOMEPIiHHOT TeaTpaabHOI IHIYCTPii»).

- posmiwenns ioei:

Scientific journal 59
CURRENT ISSUES OF LINGUISTICS AND TRANSLATION STUDIES 2025, Issue 34



36ipHUK HayKOBUX npaub
AKTYATJIbHI MPOBJIEMUW @I710/10r 11 TA NEPEKITAQO3HABCTBA ISSN 2415-7929

1) Zoom has gotten sophisticated since the advent of Covid-19. When Holly started using it — in February of
2020, which seems much longer than seventeen months ago — it was apt to drop the connection if you so much as
looked at it crosseyed. Sometimes you could see your fellow Zoomers; sometimes you couldn’t; sometimes they
flickered back and forth in a headache-inducing frenzy. ... Zoom is sort of like that. In 2019 it was just another app,
struggling for breathing room with competitors like FaceTime and GoTo Meeting. Now, thanks to Covid, Zoom is as
ubiquitous as the Snake Cult of Set. It’s not just the tech that’s improved, either. Production values have, as well. The
Zoom funeral Holly is attending could almost be a scene in a TV drama. (Onuc ¢yHKIIOHATBHOCTI IporpaMu Z0om,
il HeIOIMIKIB Ta IX YCYHEHHS Y 3B’SI3KY 31 301IbIIEHHSIM OMUTY KOPHCTYBAUiB).

- HeumpanvHe pO3MIUeHHsL:

1) She reaches for her cigarettes, then pushes them away and ... ; Holly has left her cigarettes by her desktop
computer; Smoking is rotten and dangerous... but there’s nothing more comforting than one of these deadly little tubes
of paper and tobacco. (Tlaninus curaper, siK NIKiIIHBa 3BUYKa, 0€3 3a3HaUCHHsI OPEH/LY TIOIOHOBOT KOMIIaHiT).

2) She has two phones on her desk, her personal and her business; Holly has been standing, holding the office

phone in her hand, listening on speaker.; ... «but my phone is dead. | forgot to charge it. Do you have yours?»
(MoOGinbHuit TenedoH, K 1eBaiic 11 A3BIHKIB, 0e3 3a3HaYCHHS OpeH/ly KOMIaHii BAPOOHHUKA).
- meopue po3MiuyeHH:

1) In March of 2020, Covid swept through almost all of the nursing homes in the state where Holly grew up
...; This was around the time the first cases of the so-called Delta variant began to appear in the United States; A
Rolling Hills orderly tested positive for this new and more communicable version of Covid (Covid — BipycHe
3aXBOPIOBAHHA 3 TPYIIH TOCTPHUX PECIPATOPHUX BipyCHUX iH(eKmin, 3’ sprocs y 2019 pormi).

2) A considerable portion of the American population — not a majority, I’'m relieved to say — are anti-
vaccination. These folks may think the Covid through-line in Holly is preachy (the term for this sort of fiction, which
I sort of love, is «soapboxing»). That’s not the case. I think fiction is most believable when it coexists with real-world
events, real-world individuals, even brand names. Holly’s mother has died of Covid, and Holly herself is a bit of a
hypochondriac. It seemed natural to me that she would hold strong opinions about Covid and take every precaution
(cigarettes excepted). (Bucnosnenns Crisena Kinra npo Hackpisay Jinito Bipycy Covid 2019 y texcrti TBOpY).

BUCHOBKHU 3 JAHOTI'O JOCJIIAKEHHS
I IEPCIIEKTHUBHU NOJAJIBIIUX PO3BIAOK Y JAHOMY HAIIPSIMI
Sk 6aunMo, y CydacHil aMepHuKaHCBKiH JiTepatypi PP HaOyBae mmpokoro mOMmmupeHHs 1 3aCTOCOBYETHCS HE
JIMIIIE JUTS IPENICTaBICHHS YOrOCh HOBOTO a i JUTs MOy Iapu3anii MpoayKTy 3 0araTopiuHuM 1ocBinoM. OcoOnuBicTh
PP momsrae y BiICYyTHOCTI HEOOXIITHOCTI MepeKiIany PO3MNITHYTHX IOHSATh OCKUTBKH BOHH MAaOTh «MDKXHAPOIHE
BU3HAUCHH:». [lepCeKTHBOKO MOJaNbIIOT PO3BIIKY € HOCTiKeHHs PP y TekcTax aHIIOMOBHUX iHTepHEeT-3MI.
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